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Appendix B.Glossaryof Termsand List of Acronyms

Attribution

Avoided Costs

Administrative Cost

Baseline

Benefit-Cost Ratio

Claimed Savings

CostEffectiveness

Custom Savings

Deemed Savings

Ex AnteSavings
Estimate

Ex PosEvaluation

The establishment of a causal relationship between action(s) taken by ¢
groupor Programand an outcome.

Costs avoided by the implementation of an enegffjciency measure,
program, or practice.

Administrative costs include all costs related to the portfelide
management of Focus on Eneggygrams, including contract
management, financial management, application and incentive process
quality assurance, data collection and refilog, and utility coordination.

Conditions (including energy consumption) that would have occurred
without implementation of the subject measure or project.

Mathematical relationship between the benefits and costs associated w
the implementation of energefficiency measures, programs, practices, (
emissions reductions.

The anergy savings thBrogramAdministrator orimplementerreports
beforethey areverified by theBvaluationTeam. (These are also called
GNBLR2NISR al gAay3aé 2N aGNIF Ol SR a

Indicator of relative performance @conomic attractiveness associated
with the implementation of energgfficiency measures, programs,
practices, or emissions reductions.

Savings for nonprescriptive measures that are calculated by a program
implementer or administrator athte time of project completion. The result
reflects the savings for the specific project based onipstallation and
postinstallation energy use.

An estimate of energy, demand, or gas savings for a single unit of an
installed energyefficient measureDeemedsavingsare typically developed
from data sources and analytical methods that are: (1) widely considere
acceptable for the measure and (2) applicable to the situation.

Forecasted savings used for prograna gortfolio planning purposes.

An assessment of the impact(s) of an activity after completion.
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Estimated Saving

Freeriders

Gross Savings

Interactive Effects

Locational Marginal
Price(LMP)

Lifecycle Savings

Lifetime Savings

Market Effects

Measure Life

Net Savings

Net-to-GrossRatio
(NTG)

Savings estimatean evaluatoreports after a completedenergyimpact
evaluation.

Participants who would have adopted the enegfficient measuravithout
the program.

The unadjusted program reportezthange in energy consumption and/or
demand that results from prograirelated actions taken by participants in
an efficiency program.

The influence in energy use between one technology application and th
energy required to operate arler application.

Theincremental cost to serve a unit of energlya specific location at the
time of delivery.

Oy SNHE &l GAYy3IaeSELINBaaSR SAGKSNI
ySie3aSy SNI S Rrografm ciick.Savibgzhmbolpgfate annual
al gAy3a FyR SIFOK YSI &adaNBQa S&adAry
9y SNHE &l OAYy3Ia@SELINSB&EEASR & SAGK
YSG@LINRRdzZOSR & | NBadzZ# G 2F YSI a

cycle and inthe previous program cycle(s), provided the reporting period
GAUGKAY (GKS YSIFadaNBQa dzaSFdzZ f ATFS
SIFOK YSIadNBEQa SadAYlGdSR dza S¥dz

Changes in marketplace practices, services, and promotionatsffat
induce businesses and consumers to buy enaaging products and
services without direct program assistan&saluatorgyenerally conside
these effectsa result of program impacts on the market.

The life of an energy consuming nse&e, including its equipment life and
measure persistence.

Savings directly attributable to program efforts, i.e., net of what would h
200dz2NNBR Ay O KS[ IHLORYINI YOS (€0 a25% C
200dzNNB R Ay (i KS T TheddBrathd-obsended im@adtsS y C
attributable to the program.fvaluators typically calculatbe savings by
applying the neto-gross ratio to the gross verified savings.

The ratio of the verified netavings attributed to the program after
evaluationto the verified gross savings.
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Nonenergy Benefits
(NEBSs)

Participant Spillover

Precision

Realization Rate

Reported Savings

Standard Error

Tracked Savings

Unclaimed Rewards

Verified Gross Savings

Verified Net Savings

An array of valued attributes derived from energfficient measures in
addition to energy savings, such as increased property value or reduce:
water usage.

Participants who, after an initial program experience, go on to adopt mc
energysaving products or practices without program assistance.

The degree to which repeated measurements under unchanged conditi
produce the same results.

Ratio of gross savings to verified gross savings.

Energy savings tHerogram Aiministrator orimplementerreportsbefore
they areverified by theBEvaluationTeam. Also referred to as trackeavings
or claimed savings.

A measure of the variability in a data samgle other words how far a
typical data point is from the mean of a sample.

Energy savings therogramAdministrator orimplementerreportsbefore
they areverified by theEvaluationTeam. These are also called reported
savings or claimed savings.

Incentives set aside for customeasho fail to submit the paperwork to
claim program incentives.

Energysavings verified by an independent evaluation team based on
inspections andeviews of the number and types of implementedergy
efficiencymeasuresand the engineering calculations used to estimate th
energy saved. Verified gross savings reflectttital calculated savings
without considering the influence of freeriders or spillover.

Energy savings thatvaluatorscan confidently attribute to program efforts.
For verified net savings, the evaluation team makes adjustments tsidsu
influences, such as freeridership and spillover.
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List of Acronyms

CBé&l
CFL
CYy

EIA
EM&V
EUL
HVAC
KBtu/h
kw
kWh
LED
LMP
MISO
MMBtu
MThm
MWh
NTG
PSC
QA/QC
SEERA
SMP
SPECTRUM
TRC
TRM
VFD

Chicago Bridge & Iron Company

Compact Fluorescent Lamp

Calendar Year

Energy Information Administration

Evaluation, Measurement, and Verification

Expected Useful Life

Heating, Ventilation, and Air Conditioning

Thousand British Thermal Units per Hour

Kilowatt

Kilowatt Hour

LightEmitting Diode

Locational Marginal Pricing

Midcontinent Independenfrransmission System Operator, Inc.
Million British Thermal Units

Megatherm

Megawatt Hour

Net-to-Gross

Public Service Commission of Wisconsin

Quality Assurance/Quality Control

Statewide Energy Efficiency aRénewable Administration
Standard Market Practice

Statewide Program for Energy Customer Tracking, Resource Utilization, and Data Manager
Total Resource Cost (test)

Technical Reference Manual

VariableFrequency Drive (aldmown as VariabkSpeed Drive)
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Appendix CCY 2013 Program Descriptions

The Evaluation Team investigated the performance of 17 programs delivering energy savings during CY
2013.The section below provides detailed descriptions of these programs.

Descriptions oResidential Programs

The Evaluation Team assess$ed Residentiaprograms during the CY 2B&valuation, the programs
are described here.

Multifamily Energy Savings Program and Multifamily Direct Install Program
Program Datest.aunched April 1, 2012.

Program PurposeThe Multifamily Energy Savings Program and Multifia®irect Install Program
provide information, financial incentives, and implementation assistance for eredfigyency projects
to owners and managers of multifamily buildings and condominiums of four or more units. The
Multifamily Direct Install Programrovides installation of free energy saving measures.

Target AudienceThe target audiences are condominium and apartment associatimigersities, and
multifamily building owners and managers.

Program ImplementerfFranklin Energy Services, LLC is the Implementer for both Programs.

Process and Associated Measurdsie Multifamily Energy Savings Program and Multifamily Direct

Install Program are similar to the discontinued Apartment and Condo Efficiency ServigemProhe
Multifamily Energy Savings Program and Multifamily Direct Install Program both launched in April 2012
andfeature several design changes to achieve the following objectives:

1 Lower nonincentive costs by recruiting Trade Allies to assist with etavkitreach;
1 Use the direcinstall path to guide participants to prescriptive and custom tracks;
1 Reduce the number of audits that do not result in follaw installations;
1 Increase the amount of savings per building by introducing the custom track witaising
incentive amounts based on the savings achieved in the project.
The Multifamily Energy Savings Program offers two types of rewards:

91 Prescriptive rebates for eligible measures; and

1 Incentives for multtiered and performancédased custom projects.

The Multifamily Direct Install Program offers free dirawttallations of compact fluorescent lamps
(CFLs), pipe insulation, faucet aeratdosy-flow showerheadsand LED retrofit kitas wellasa walk
through assessment of the building.

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €1
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¢ KS t NBplbkheMer @arkets both Programs to building owners and managers, as well as Trade

Allies and contractors that work with these customers, through regionally based Energy Advisors. The

t NEINI YAQ LYLI SYSYGSNI Ifaz2 LINE Offanada an@athicadtes Y S NJ | LILJ
Trade Allies in an effort to help cesftfectively promote the Programs.

To address market saturation in the densely populated portions of the state, the programs are targeting
previously underserved markets including northwestan southwestern Wisconsin and are
collaborating with the Large Energy Users Program to provide energy savings to university campuses.

Appliance Recycling Program
Program Datestaunched January 1, 2012.

Program PurposeThe Appliance Recycling Progrant@mrages households and multifamily building
ownersto turn in working refrigerators and freezers for recycling. By offering freeypcknd providing
financial incentives, the Program is designed to encourage customers to: (1) discontinue using secondary
refrigerators and freezers; (2) relinquish refrigerators and freezers previously in use as primary units
when they are replaced; and (3) prevent the continued use of old refrigerators and freezers through
resale or giving the unit away.

Target AudienceThe target audience is Wisconsin residential electric customers. The Appliance
Recycling Program allows participation for residential customers in multifamily residences or multifamily
building owners and managers who anegradingmultiple units. Howeverparticipation skews strongly

to singlefamily residential customers.

Program ImplementerThe Appliance Recycling Program Implementer is JACO Environmental (JACO).

Process and Associated Measur@articipants receiveta $0 rebate for recycling working refrigerators

or freezersn CY 2013The units must béetween10and30 cubic feetCustomers interested in the
Appliance Recycling Program are directed to call a designatefigelhumber operated by the
Implementer or \§it the Focus on Energy Website to schedule a time to have their old, working
refrigerator or freezer picked up from their home. Implementer representatives verify customer
eligibility and arrange a piekp time, typically within two weeks of the reque# maximum of two

pieces of equipment per customer address, per calendar year are eligiflé ffaximum incentive per
customer). This maximum does not apply to multifamily buildings that are participating in the Program.

After the applianceare pickedup, they are delivered to aecyclingfacility. Focus on Energy staff can
conduct unannounced site visits at the recycling center andaldags to collection sites to ensure that
the Implementer is following program rules and specifications.

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €
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Residential lghting and Appliance Program
Program Datestaunched January 1, 2012.

Program PurposeTheResidential Lighting and Appliance Progiara retadbased promotionprice
markdownsthat providesupstream incentives, markdowns, and coupon promotionsféicient

lighting andwater-saving productsin Upstream programs the higher cost of the measure is paid directly
to the distributor or manufacturer by the program, as sugistieam programs provide an instant

discourt to customers at point of sale.

Targe Audience:¢ KS WSaARSY(GALFf [AIKIGAY3I FyR ! LILIX AFYyOS
customers. As an upstream program, it is difficult to limit participat@any single sector or
population,or require that participants be customers of particijpey Focus on Energy utilities.

Program ImplementerThe Residential Lighting and Appliance Program Implementer is Applied
Proactive Technologies, Inc. (APT).

Process and Associated Measur@sie Residential Lighting and Appliance Program partners with
nation, regional, and local retail stores to discount products incluBNGRGY STAR®lified lighting
technologies, Water Sensee@rtified lowflow showerheads, anENERGY STAR hédficiencyclothes
washers Themarkdowns and incentives vary by product and store and change throughout theTyear
Program increases brand awareness through Focus on Energy signage on-duavkeoroducts, and
through events at participating stores. The Residgdritighting and Appliance Program began a new
initiative in 2013 to include ENERGY STAR qualified CFLsasan&ems in Wisconsin food banks.

Home Performance with ENERGY STAR Program
Program Datestaunched January 1, 2012.

Program PurposeThe HomePerformance with ENERGY STAR Prograwides homeowners with the
opportunity to increase the energy efficiency of their hotheoughthe installation of energiefficiency
measures (envelope, lighting, and domestic hot water). The Programides partighants with
incentivesfor installing eligible measuress well aghe directinstallation offree energysaving
measures during a home energy assessment.

Target AudienceThe target audience is homeowners of sinfgmily (one to three-unit) dwellings.

Program Implementer:The Home Performance with ENERGY STAR Program Implementer is
Conservation Services Group (CSG).

Process and Associated Measur@$ieHome Performance with ENERGY STAR Program is contractor
oriented and can work in the following waysQfe company performs all aspects of work; 2) One

company acts as the general contractor but subcontracts out aspects of the work such as the energy
assessment and/or the retrofit work. In both scenarios, the company, referred to as the Trade Ally, is

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €3
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responsible for managing the customer relationship, completion of the full project, commumicatth
the Program Implementer, and ensuring that all program requirements are met.

The Home Performance with ENERGY STAR Program provides incentives of glite oheasure

cost, up to $1,500, forenergy F FA OASY i AYLINRB @GSYSyida (2 | K2YSQa
insulation (attic, exterior wall, sill box and interior foundatioRjeedirect-install measures such as CFLs,
faucet aerators, and lovlow showerheads are installed during the home energy assessment.
Participants pay market rate for the assessment, a cost which is determined by eactAllyadmjects

GKIFG | OKAS@®S SySNBHe al @gay3aa 2F wmp 22 2Nl Hp 22 2SN

for incentive bonuses of $200 and $700 respectively.

Assisted Home Performance with ENERGY STAR Program
Program Datestaunched April 1, 2012.

ProgramPurpose:The Assisted Home Performance with ENERGY STAR Program provides income
eligible residents with the opportunity to increase the energy efficiency, durability, and comfort of their
homes.

Target AudienceThe target audience is incoradigible owne-occupants of 1 to 3 unit homes. Income
eligibility is defined by a household's gross income falling between 60% and 80% of the state median
income (SMDAs of January 1,2013 muftimily units are also eligible to participate as long as they meet
program criteria.

Program ImplementerThe Assisted Home Performance with ENERGY STAR Program Implementer is
Conservation Services Group (C3Ht&Jigible customers are directed to the Home Performance with
ENERGY STAR Program.

Process and Associated Measurdsfree homeenergy assessment is provided by an Assisted Home
Performance Program Trade Ally to identify eneeffjciency opportunities, and eligible customers can
receive enhanced incentives that cover up to 75% of the cost of the improvement measutes, up
$2,500.

To be eligible to participate in the Assisted Home Performance with ENERGY STAR Program, customers
submit an Income Eligibility Application; the Implementer notifies customers within 24 hours of

eligibility. Eligible customers then schedul&ee energy assessme(dn abbreviated version of the

Home Performance with ENERGY STAR assegswidnd Trade Ally and receiedist of recommended
upgradesAfter the retrofit work is completed;ustomes receive theProgramincentivein the form of

ay Ayaidlryid NBgINR RSRddzOGSR FTNRY (KS ¢NIRS !'ffeQa

The associated measures are air sealing, attic insulation, exterior wall insulation; along with free direct
installation measures including CFLs, faucet aerators, andldewshowerheads.

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €}
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New HomedsProgram
Program Datestaunched July 1, 2012.

Program Purposefocus on Energy's New Homes Program provides information, implementation
assistance and incentives for builders of new single {tmthree-unit) homes in Wisconsitihat meet
energyefficiencyrequirements

Target AudienceThe target audience is builders of new, siagmily homes.

Program ImplementerThe New Homes Program Implementer is the Wisconsin Energy Conservation
Corporation (WECC).

Process and Associated Measurd@sie New Homes Pgoam provides education and motivation leading

to the constructionof new homes that are at least 10% more efficient than homes built to the Wisconsin
Uniform Dwelling Code (UDC). Incentives are offered at four levels for homes that exceed the efficiency
standards of the uniform dwelling code.

Higher tiers of efficiency require technology packages, which are home efficiency measures that are not
covered in the building codes. These technology packages include: ENER®&U&IF&R Light Bulbs,
ENERGY ST-&malified Light Fixtures, Energy EffitiWindows,R5 Exterior Insulation, Rim and Band

Joist Insulation, Residential Water Heaters, Residential HYARearevable Energy Systems (solar PV,
solar thermal, and geothermal).

The New Homes Program also provides a bonus reward for Affordablengotisi qualify as Affordable
Housing, agencies must have rprofit status orbe a unit of the local government.

Residential Rewards Program
Program Datest.aunched January 1, 2012. The Residential Rewards renewable component launched
July 1, 2012.

ProgramPurpose:The Residential Rewards Program encourages siagliy residential customers of
participating utilities to install energgfficient space and water heating equipment as well as renewable
energytechnologies and attic insulation

Target Audiene:¢ KS wWS&aARSY(GALFf wSgélFNRa t NPINIF YQ&a-toil NBS
three-unit homes.

Program ImplementerThe Residential Rewards Program Implementer is Resource Solutions Group, LLC
(RSG).

Process and Associated Measur@sie Progranprovidesincentives for the purchaseof high-efficiency
or renewablespace heating and water heatimguipmentand attic insulationQustomers must select
this equipment from a prequalified list. The Residential Rewards Implementer markets the Program

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix &
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directly to homeowners, but the primary outreach method is through Trade Allies niagkbe
Program tatheir customers.

The qualifying measurascludeattic insulation;high-efficiencyfurnaces, boilersandwater heaters
(tankless, storage, condensingswell as renewables includirgplar electric (PV)olar hot waterand
ground source heat pumps.

Enhanced Rewards Program
Program Datest.aunched January 1, 2012.

Program PurposeTheEnhanced Reward2rogram providetcentives for the purchase of high
efficiency home heating equipmeit incomeceligible residents

Target AudienceTheEnhanced RewardsNB I NI} Y Qa (I NB S-éligiblaeRie®ctupéntsi a Ay O;
of existing singldamily residential buildings. Inconsdigibility is defined by a household's gross income

falling between 60% and 80% of the state median income (SMI). The eligible income level targets

customers who are unlikely to be able to participate in the Focus on Energy Residential Rewards

ProgramaR ¢ K2 R2 y20 ljdzZ t ATe F2NI 2Aa02yaryQa 6SI i§KSN

Program ImplementerTheEnhanced Rewardogram Implementer is Resource Solutions Group, Inc.
(RSG).

Process and Associated MeasurdsieEnhanced Reward®rogram proides financial incentives to
customers of participating gas and electric utilities who purchased and installed new exféoignt
heating equipment. The primary outreach method to these customers is through Tradetidliese
familiar withthe Programofferings Customers are required to submit an income eligibility application
and are notified within 24 hours of their eligibilityncentives are only available for pgualifiedenergy
efficient furnaces and boilersneligible customers are directed the Wisconsin Home Energy Plus or
the Focus on Energy Residential Rewards Program.

Express Energy Efficiency Program
Program DatesLaunched April 1, 2012.

Program PurposeThe Express Energy Efficiency Program prowitest-installation of free enegy-

saving measuret® participating customersand helpsto promote other Focus on Energy programs. The
Express Energy Efficiency Program is offeretdselection of targeted communitiésr four to six weeks

at a time before moving on to new locatiar@ver the threeyear period from 2012 to 2014, the Express
Energy Efficiency Program will be offered across most of the state.

Target AudienceThe target audience is the owners of sinfdenily residential dwellings with one to
three units, as well as reets of singléamily homes.

Program ImplementerThe Express Energy Efficiency Program Implementer is Conservation Services
Group (CSG).

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix &
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Process and Associated Measurddie Program offers dirednhstallation of energyefficiency measures
including CFLand LEDglimit 12, 10 CFLs and 2 LB[faucet aerators, lovilow showerheads, water
heater pipe insulation, and temperature tudowns on water heaters at no cost to the customer.
Installers also provide literature and information on other Focus on En@agrams.

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix &
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Descriptions of Nonresidential Programs
The Evaluation Team assessedennonresidential pograms during the CY 28&valuation.

Business Incentive Program
Program Datest.aunched April 1, 2012

Program PurposeThe Business Incentive Programcourages energy efficiency by offering incentives
for prescriptive and custom measures to nonresidential customers with electric demand up to 1000kW.

Target AudienceThe Busineskcentive Prograntargets nonresidentialegments including

agribusinesses (including farms and greenhouses); commercial spaces (including hotels and independent
retailers, food sales, and food service establishments); small to medium sized industrial facilities,
educational institutions (includink12 schools, technical colleges, and University of Wisconsity&&o
colleges); and municipal and county government facilities.

Program ImplementerThe Program Implementer is Franklin Energy Services, LLC.

Process and Associated Measur@s$ieBusines Incentive Program relies on Trade Allies to drive energy
savingsThe Implementer taff encourageTrade Allieso recruit eligible customers, identify energy

saving opportunities, and lead custorsg¢hrough the incentive application proced2escriptive

incentives are available for many technologies includigigting, HVAC, commercial refrigeration,
variable frequency drives, and food service equipméhnistomers may als@ceive custom incentives

for more complex energefficiency projects

Chain Storesind Franchises Program
Program Datestaunched April 1, 2012.

Program PurposeThe Chain Stores & Franchises Program is designed to motivate decehens at
chain stores and franchise operations to ma&kergyefficiencyupgradeso multiple locations.

Target AudienceThe target audience is chain stores and franchise operations in retail, food service
(restaurants), and food sales (grocery and convenience stdred)e eligible for the Program,
minimum of five locations in Wisconsin equired.

Program ImplementerThe Program Implementer is Franklin Energy Services, LLC.

Process and Associated Measurdsie Program Implementer staff assigns a dedicated Account

Manager for specific chains and franchisBse Account Manager, or Energgwsor, works with the

customer and Trade Allige identify opportunites to improve energy efficiencyhe Energy Advisor

provides customer service and technical knowledge; helps develop business cases to support projects,
and may assist with marketingnd messaging related energyefficiencyactions. AlFocus on Energy
nonresidential measures and combined measures are associated with this Program. Customers may also
propose additionaénergyefficiencyprojects through the custom incentive option.

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €3
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Laige Energy Users Program
Program Datestaunched April 1, 2012.

Program PurposeThe Large Energy Users Program encouragesstedlationof energy efficient
technologies by offering incentives and services for large industrial, commercial, and institutional
customers. These offerings include financial incentives for prescriptive and casengy efficient
technologiesno-cost access to amgy experts, training and tools to identify and evaluatergy
efficiencyopportunities, resources to develop and benchmark energy management practices, and
engineering reviewof proposed projectsPrescriptive incentives are available for many techg@e
including lighting, HVAC, commercial refrigeration, variable frequency drives, and food service
equipment.

Target AudienceThe Program is designed for large industrial, commercial and institutional business
customers of participating Wisconsin eldéctand natural gas utilities that had a systartde energy

utility bill of at least $60,000 in one month of the preceding year and had energy usage at one
contiguous facility of:

1 Over 1,000 W of electricdemandin a singlenonth in the past year; or
1 Overl00,000 Thermsf natural gas consumption in a singh®nth in the past year.

Program ImplementerThe Program Implementer iidos (formerly known as SAIC)

Process and Associated Measurdsie Program Energy Advisors work directly with large indlistria
commercial and institutional business customers to identify and analyze opportunities for improving
energy efficiency in their facilities and processes. They provide technical expertise as weilcasgon
education about largescaleenergyefficiencymeasures and best practices. In addition, they help

customers develop energy teams and energy management plans, energy baselines and key performance
indicators for facilities and endses, as well as assist with the development of custom incentive projects

or hybrid projects with custom and prescriptive incentives.

All nonresidential measureend combined measuresre associated with this program. Customers may
also propose additionanergyefficiencyprojects through the custom incentive option.

Small Busiess Program
Program Datestaunched July 1, 2012.

Program PurposeThe Small Business Program is designed to encourage small business owners to install
easy and affordable energgfficiency upgrades. It provides free-gite energy assessments to help

smadl business customers identify enekgificiency improvements and includes an enegdficiency

packageof free, directinstalledmeasures A package of additional measures is offered at a diseslint

price.
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Target AudienceThe Small Business Program tasgedependently owned and operated fprofit

business customers, as well as Hhot-profit organizations with average monthly electric demand of less

than 100 kW. Typical customers are independent grocers, convenience stores, gas stations, retail shops,
f20Ftfe 2¢gySR NBadldaNIyidazr avyrftf K2GStfa yR Y2(0Sft .
community action agencies.

Program ImplementerThe Program Implementer is Staples & Associates, Inc.

Process and Associated Measurégily small businessvner can schedule an assessment]oade

Allieswho have received prograispecific training mayecruit participants in their local communities.

The Program Implementer and qualified Trade Allies conduct 30 to 45 minute energy assessments at
customer fadities to identify energyefficiency opportunities. After discussing the findings, the owner

may elect to install the Free Energy Savings Package or purchase the Gold Energy Savings Package. The
measures included in the Small Business Program packagssramearized irmable El.

Table G1. Small Business Program Measure Packages

Free Energy Savings Package Gold Energysavings Package

CFLs, dimmable, natimmable, globe (unlimited) Includes the Free Energy Savings Package

CFL reflectors (unlimited) LED exit signs (up to %)

Vending machine controllers (unlimited) Delamping of redundant fixtures

[ 95 & h LI®nereplacinga/neon sign) nQ ¢mH G2 ¢y tAIKGAYS
Faucet aerators (unlimited) Interior and exterior hardvired fixtures (up to 5)*
Water-saving showerheads (unlimited) Wall box occupancy sensors (up to 5)*

Engine blockeater timer (agricultural customers M€ F YR Hé K24 41 GSNI LI

* Small business owners may purchase additional measures at discounted prices.

Retrocommssioning Program
Program Datestaunched in 2013

Program PurposeThe Retrocommissioning Prograsndesigned to drive comprehensive and
sustainable energy savings for individual buildings by improving the performance and energy efficiency
of building systems, equipment, and operations as a whole.

Target AudienceThe Retrocommissioning Progranbest suited for buildings that are betweei®
years old. These buildings are new enough to not require a retrofit, but would benefit from control
calibration, and system tuning.

Program ImplementerThe Program Implementer is Resource Solutions Graugvision of
CLEAResult.

Process and Associated Measurdsie Retrocommissioning Program uses specialized Trade Allies,
called RSPs, to work directly with facility managers to examine all facets of a building, including:
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envelope, building controls, lightinglVAC, equipment choices, and operational habits and polities.
Retrocommissioning Program process begins with a customer selecting an individual
Retrocommissioning Service Provider (RBIR).RSP conducts an Opportunity Assessment to determine
if the building qualifies for this program before completing a comprehensive audit of the building.
Incentives are provided for completed projects based on the energy savings provided by measures
implemented through the program.

Design Assistance Program
Program [tes:Launchedlanuary 1, 2013.

ProgramPurpose:The Design Assistance Program helps building owners and design teams analyze the
costs and benefits of incorporating various enesgying technologies into the design of their new
construction, or substaml renovation projects.

Target AudienceThe Design Assistance Program tardpeiidding owners and design teams engaged in
the design and completion of new buildings or substantial remodeling projébtsProgram offers
building analysis support and intté&ves forbuilding owners and design tearas they implement
building renovations or new construction.

Program ImplementerThe Program Implementer is Weidt Group Inc.

Process and Associated Measur&ghile customers can independently request to participate in the

Design Assistance Program, the Program Implemeaaiser develops relationships with key design firms

to drive customer interesfThe Program Implementer provideastomers withmodeling and aalysis of

how variousenerg I @Ay 3 (SOKy2ft23ASa OFy 0SS AYyO2NLRNIGSR A
also provides custom incentives for whole building design efficiency measures based on the incremental
decrease in energy savings over a cbdseddesign.

Renewable Energy Competitive Incentive Program
Program Datest.aunchedLaunched in 2013

Program PurposeThegoal of theRenewable Energy Competitive Incentive Program (REGH)
providefinancial incentives to customers that propose the most e ctiverenewable energy
projectsto be installedat eligible businesgnonresidential) facilities.

Target AudienceThe target audience is neresidential customer facilities that are inested in
installing renewable energy technologies.

Program ImplementerThe Program Implementer iganklin Energy Services, LLC SAtC.

Process and Associated Measur@ECIRpplicants must submit a proposal for the installation of
renewable energy tdmologies. RECIP will award successful proposals an incentive amount determined
by the estimated first year net energy production of the installed renewable technology. 75% of
incentives will be awarded to biomass, biogas, and geothermal technologies, tiitemaining 25% of
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incentives will be awarded to wind, solar thermal, and solar photovoltaic technologies. RECIP will judge
proposalsprimarily by their costeffectivenessbut will also consider completion date, system

2LIGAYAT I GA2Y I mmiyhént to dalbjflein® the/pioect. O 2

Focus on Energy / CY 2013 Evaluatidpgendix CCY 2013 Program Descriptions Appendix €2



CADMUS

Appendix D.Summaryof Savingdy Sectorand County

The following section includeéselve maps based on the results of the Zvaluation:three county

level maps (per gata lifetime bill savings, 2013articipation rates, and pecapita incentives paid in

2013 for three primary sectors (residential, imstrial, and commercigland three mapsby countywith
upstream ightingper capita lifetime bill savings, 2013 participation rates, and per capita incentives paid
in 2013 Commercial maps include commercial, schools, government, and agricultural entities

Similar to the 201And 2012evaluation repors, the bill savings are defined as evaluated lifecycle
verified gross energy savings multiplied by the average retail rate of delivered energygiarzD1
normalized on a per capita basis. The incentiveadi®lére also reported on a per capita basis.

The per capitaesidentialnumbers are based on the number of households reported in the most current
US Censug\merican Community Survg2012) The per capita county numbers for commercial and
industrial arebased on the countjevel total number of active businesses in the 2010 evaluation report.
The patrticipation rates are the counlgvel participation normalized by the couriynd sectodevel
populations.
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Residential
Residential Per Capita Energy Bill Savibhg£ounty

Lifecycle Bill Savings
($/capita)

| ]$381-$15.74
[ ] $15.75-$29.70
[ $29.71-$43.09

I $43.10 - $68.66
[ $68.67 - $124.84
| No data
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Residential Participation Ratby County

Participation Rate

E 0.27% - 0.73%
:I 0.74% - 1.43%
[ 1.44% - 2.06%
- 2.07% - 2.94%
- 2.95% - 7.42%

' No data
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Residential Per Gata Incentive Dollars Awardethy County

Incentive ($/capita)
[ ]s0.31-$1.79
[ ]$180-83.10
[ $3.11-$4.50
B $451-$8.11
I $8.12- $17.94

| No data
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Industrial
Industrial Per Capita Energy Bill SavinggCounty

Lifecycle Bill Savings
($/capita)

[ ]$20.94-$644.95

[ $644.96 - $1,877.42

I $1.877.43 - $3547.93

I $3.547.94 - $5,944.01

I $5.944.02 - $35,598.35
' No data
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Industrial Participation Ratdy County

Participation Rate
[ ] 0.14%-0.5%
[ 0.51% - 0.79%
I 0:8%-1.09%
B 1 1%-158%
I 159% - 2.95%

' No data
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Industrial Per Capita Incentive Dollars Awardegl County

Incentive ($/capita)
[ ]$0.47-916.46

[ $16.47 - $43.98
I $43.99-$89.13

I 589.14 - $151.16
I 515117 - $899.90

' No data
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Commercial
Commercial Per Capita Energy Bill Savihg€ounty

Lifecycle Bill Savings
($/capita)

[ ] $5350-$563.92
[ ] $56393-$892.13
[ 7] $892.14 - $1,996.27
[ $1,996.28 - $2,843.88
I $2.843.89 - $5,953.65

V2 No data
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Commercial Participation Ratlky County

Participation Rate

] 0.22%-185%
|:| 1.86% - 3.13%
- 3.14% - 4.58%
- 4.59% - 5.82%
- 5.83% - 11.37%
| Nodata
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Commercial Per Capita Incentive Dollars AwardsdCounty
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