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Appendix B. Glossary of Terms and List of Acronyms 

Term Definition 

Attribution  The establishment of a causal relationship between action(s) taken by a 

group or Program and an outcome. 

Avoided Costs Costs avoided by the implementation of an energy-efficiency measure, 

program, or practice.  

Administrative Cost Administrative costs include all costs related to the portfolio-wide 

management of Focus on Energy programs, including contract 

management, financial management, application and incentive processing, 

quality assurance, data collection and reporting, and utility coordination. 

Baseline  Conditions (including energy consumption) that would have occurred 

without implementation of the subject measure or project. 

Benefit-Cost Ratio Mathematical relationship between the benefits and costs associated with 

the implementation of energy-efficiency measures, programs, practices, or 

emissions reductions. 

Claimed Savings  The energy savings the Program Administrator or Implementer reports 

before they are verified by the Evaluation Team. (These are also called 

άǊŜǇƻǊǘŜŘ ǎŀǾƛƴƎǎέ ƻǊ άǘǊŀŎƪŜŘ ǎŀǾƛƴƎǎΦέύ 

Cost-Effectiveness Indicator of relative performance or economic attractiveness associated 

with the implementation of energy-efficiency measures, programs, 

practices, or emissions reductions. 

Custom Savings  Savings for nonprescriptive measures that are calculated by a program 

implementer or administrator at the time of project completion. The result 

reflects the savings for the specific project based on pre-installation and 

post-installation energy use. 

Deemed Savings  An estimate of energy, demand, or gas savings for a single unit of an 

installed energy-efficient measure. Deemed savings are typically developed 

from data sources and analytical methods that are: (1) widely considered 

acceptable for the measure and (2) applicable to the situation.  

Ex Ante Savings 

Estimate  

Forecasted savings used for program and portfolio planning purposes.  

Ex Post Evaluation  An assessment of the impact(s) of an activity after completion. 
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Term Definition 

Estimated Savings  Savings estimates an evaluator reports after a completed energy-impact 

evaluation. 

Freeriders Participants who would have adopted the energy-efficient measure without 

the program. 

Gross Savings  The unadjusted program reported change in energy consumption and/or 

demand that results from program-related actions taken by participants in 

an efficiency program.  

Interactive Effects The influence in energy use between one technology application and the 

energy required to operate another application. 

Locational Marginal 

Price (LMP) 

The incremental cost to serve a unit of energy at a specific location at the 

time of delivery. 

Lifecycle Savings  9ƴŜǊƎȅ ǎŀǾƛƴƎǎφŜȄǇǊŜǎǎŜŘ ŜƛǘƘŜǊ ŀǎ ǾŜǊƛŦƛŜŘ ƎǊƻǎǎ ƻǊ ǾŜǊƛŦƛŜŘ 

ƴŜǘφƎŜƴŜǊŀǘŜŘ ƛƴ ǘƘŜ ŎǳǊǊŜƴǘ program cycle. Savings incorporate annual 

ǎŀǾƛƴƎǎ ŀƴŘ ŜŀŎƘ ƳŜŀǎǳǊŜΩǎ ŜǎǘƛƳŀǘŜŘ ǳǎŜŦǳƭ ƭƛŦŜΦ 

Lifetime Savings  9ƴŜǊƎȅ ǎŀǾƛƴƎǎφŜȄǇǊŜǎǎŜŘ ŀǎ ŜƛǘƘŜǊ ǾŜǊƛŦƛŜŘ ƎǊƻǎǎ ƻǊ ǾŜǊƛŦƛŜŘ 

ƴŜǘφǇǊƻŘǳŎŜŘ ŀǎ ŀ ǊŜǎǳƭǘ ƻŦ ƳŜŀǎǳǊŜǎ ƛƴǎǘŀƭƭŜŘ ƛƴ ǘƘŜ ŎǳǊǊŜƴǘ ǇǊƻƎǊŀƳ 

cycle and in the previous program cycle(s), provided the reporting period is 

ǿƛǘƘƛƴ ǘƘŜ ƳŜŀǎǳǊŜΩǎ ǳǎŜŦǳƭ ƭƛŦŜΦ {ŀǾƛƴƎǎ ƛƴŎƻǊǇƻǊŀǘŜ ŀƴƴǳŀƭ ǎŀǾƛƴƎǎ ŀƴŘ 

ŜŀŎƘ ƳŜŀǎǳǊŜΩǎ ŜǎǘƛƳŀǘŜŘ ǳǎŜŦǳƭ ƭƛŦŜΦ 

Market Effects Changes in marketplace practices, services, and promotional efforts that 

induce businesses and consumers to buy energy-saving products and 

services without direct program assistance. Evaluators generally consider 

these effects a result of program impacts on the market. 

Measure Life  The life of an energy consuming measure, including its equipment life and 

measure persistence. 

Net Savings Savings directly attributable to program efforts, i.e., net of what would have 

ƻŎŎǳǊǊŜŘ ƛƴ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŀōǎŜƴŎŜ. {ŀǾƛƴƎǎ άƴŜǘέ ƻŦ ǿƘŀǘ ǿƻǳƭŘ ƘŀǾŜ 

ƻŎŎǳǊǊŜŘ ƛƴ ǘƘŜ ǇǊƻƎǊŀƳΩǎ ŀōǎŜƴŎŜΦ όThese are the observed impacts 

attributable to the program.) Evaluators typically calculate the savings by 

applying the net-to-gross ratio to the gross verified savings. 

Net-to-Gross Ratio 

(NTG) 

The ratio of the verified net savings attributed to the program after 

evaluation to the verified gross savings. 
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Term Definition 

Nonenergy Benefits 

(NEBs) 

An array of valued attributes derived from energy-efficient measures in 

addition to energy savings, such as increased property value or reduced 

water usage. 

Participant Spillover Participants who, after an initial program experience, go on to adopt more 

energy-saving products or practices without program assistance. 

Precision The degree to which repeated measurements under unchanged conditions 

produce the same results. 

Realization Rate  Ratio of gross savings to verified gross savings. 

Reported Savings  Energy savings the Program Administrator or Implementer reports before 

they are verified by the Evaluation Team. Also referred to as tracked savings 

or claimed savings. 

Standard Error A measure of the variability in a data sample. In other words, how far a 

typical data point is from the mean of a sample.  

Tracked Savings  Energy savings the Program Administrator or Implementer reports before 

they are verified by the Evaluation Team. These are also called reported 

savings or claimed savings.  

Unclaimed Rewards Incentives set aside for customers who fail to submit the paperwork to 

claim program incentives.  

Verified Gross Savings Energy savings verified by an independent evaluation team based on 

inspections and reviews of the number and types of implemented energy-

efficiency measures and the engineering calculations used to estimate the 

energy saved. Verified gross savings reflect the total calculated savings 

without considering the influence of freeriders or spillover. 

Verified Net Savings Energy savings that evaluators can confidently attribute to program efforts. 

For verified net savings, the evaluation team makes adjustments for outside 

influences, such as freeridership and spillover. 
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List of Acronyms 
Acronym Term 

CB&I Chicago Bridge & Iron Company 

CFL Compact Fluorescent Lamp 

CY Calendar Year 

EIA Energy Information Administration 

EM&V Evaluation, Measurement, and Verification 

EUL Expected Useful Life 

HVAC Heating, Ventilation, and Air Conditioning 

KBtu/h Thousand British Thermal Units per Hour 

kW Kilowatt 

kWh Kilowatt Hour 

LED Light-Emitting Diode 

LMP Locational Marginal Pricing 

MISO Midcontinent Independent Transmission System Operator, Inc. 

MMBtu Million British Thermal Units 

MThm Megatherm 

MWh Megawatt Hour 

NTG Net-to-Gross 

PSC Public Service Commission of Wisconsin 

QA/QC Quality Assurance/Quality Control 

SEERA Statewide Energy Efficiency and Renewable Administration 

SMP Standard Market Practice 

SPECTRUM Statewide Program for Energy Customer Tracking, Resource Utilization, and Data Management 

TRC Total Resource Cost (test) 

TRM Technical Reference Manual 

VFD Variable-Frequency Drive (also known as Variable-Speed Drive) 
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Appendix C. CY 2013 Program Descriptions 

The Evaluation Team investigated the performance of 17 programs delivering energy savings during CY 

2013. The section below provides detailed descriptions of these programs. 

Descriptions of Residential Programs 
The Evaluation Team assessed ten Residential programs during the CY 2013 evaluation, the programs 

are described here.  

Multifamily Energy Savings Program and Multifamily Direct Install Program 

Program Dates: Launched April 1, 2012. 

Program Purpose: The Multifamily Energy Savings Program and Multifamily Direct Install Program 

provide information, financial incentives, and implementation assistance for energy-efficiency projects 

to owners and managers of multifamily buildings and condominiums of four or more units. The 

Multifamily Direct Install Program provides installation of free energy saving measures. 

Target Audience: The target audiences are condominium and apartment associations, universities, and 

multifamily building owners and managers. 

Program Implementer: Franklin Energy Services, LLC is the Implementer for both Programs.  

Process and Associated Measures: The Multifamily Energy Savings Program and Multifamily Direct 

Install Program are similar to the discontinued Apartment and Condo Efficiency Services Program. The 

Multifamily Energy Savings Program and Multifamily Direct Install Program both launched in April 2012 

and feature several design changes to achieve the following objectives: 

¶ Lower non-incentive costs by recruiting Trade Allies to assist with market outreach; 

¶ Use the direct-install path to guide participants to prescriptive and custom tracks; 

¶ Reduce the number of audits that do not result in follow-up installations; 

¶ Increase the amount of savings per building by introducing the custom track with increasing 

incentive amounts based on the savings achieved in the project.  

The Multifamily Energy Savings Program offers two types of rewards: 

¶ Prescriptive rebates for eligible measures; and 

¶ Incentives for multi-tiered and performance-based custom projects. 

The Multifamily Direct Install Program offers free direct-installations of compact fluorescent lamps 

(CFLs), pipe insulation, faucet aerators, low-flow showerheads, and LED retrofit kits as well as a walk-

through assessment of the building. 
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¢ƘŜ tǊƻƎǊŀƳǎΩ Implementer markets both Programs to building owners and managers, as well as Trade 

Allies and contractors that work with these customers, through regionally based Energy Advisors. The 

tǊƻƎǊŀƳǎΩ LƳǇƭŜƳŜƴǘŜǊ ŀƭǎƻ ǇǊƻŎŜǎǎŜǎ ŎǳǎǘƻƳŜǊ ŀǇǇƭƛŎŀǘƛƻƴǎΣ ƳŀƴŀƎŜǎ tǊƻgram data, and educates 

Trade Allies in an effort to help cost-effectively promote the Programs.  

To address market saturation in the densely populated portions of the state, the programs are targeting 

previously underserved markets including northwestern and southwestern Wisconsin and are 

collaborating with the Large Energy Users Program to provide energy savings to university campuses. 

Appliance Recycling Program  

Program Dates: Launched January 1, 2012. 

Program Purpose: The Appliance Recycling Program encourages households and multifamily building 

owners to turn in working refrigerators and freezers for recycling. By offering free pick-up and providing 

financial incentives, the Program is designed to encourage customers to: (1) discontinue using secondary 

refrigerators and freezers; (2) relinquish refrigerators and freezers previously in use as primary units 

when they are replaced; and (3) prevent the continued use of old refrigerators and freezers through 

resale or giving the unit away. 

Target Audience: The target audience is Wisconsin residential electric customers. The Appliance 

Recycling Program allows participation for residential customers in multifamily residences or multifamily 

building owners and managers who are upgrading multiple units. However, participation skews strongly 

to single-family residential customers. 

Program Implementer: The Appliance Recycling Program Implementer is JACO Environmental (JACO).  

Process and Associated Measures: Participants received a $50 rebate for recycling working refrigerators 

or freezers in CY 2013. The units must be between 10 and 30 cubic feet. Customers interested in the 

Appliance Recycling Program are directed to call a designated toll-free number operated by the 

Implementer or visit the Focus on Energy Website to schedule a time to have their old, working 

refrigerator or freezer picked up from their home. Implementer representatives verify customer 

eligibility and arrange a pick-up time, typically within two weeks of the request. A maximum of two 

pieces of equipment per customer address, per calendar year are eligible ($100 maximum incentive per 

customer). This maximum does not apply to multifamily buildings that are participating in the Program.  

After the appliances are picked up, they are delivered to a recycling facility. Focus on Energy staff can 

conduct unannounced site visits at the recycling center and ride-alongs to collection sites to ensure that 

the Implementer is following program rules and specifications. 
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Residential Lighting and Appliance Program 

Program Dates: Launched January 1, 2012. 

Program Purpose: The Residential Lighting and Appliance Program is a retail-based promotion, price 

markdowns, that provides upstream incentives, markdowns, and coupon promotions for efficient 

lighting and water-saving products. In Upstream programs the higher cost of the measure is paid directly 

to the distributor or manufacturer by the program, as such upstream programs provide an instant 

discount to customers at point of sale. 

Target Audience: ¢ƘŜ wŜǎƛŘŜƴǘƛŀƭ [ƛƎƘǘƛƴƎ ŀƴŘ !ǇǇƭƛŀƴŎŜ tǊƻƎǊŀƳΩǎ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ ƛǎ ǊŜǎƛŘŜƴǘƛŀƭ 

customers. As an upstream program, it is difficult to limit participation to any single sector or 

population, or require that participants be customers of participating Focus on Energy utilities.  

Program Implementer: The Residential Lighting and Appliance Program Implementer is Applied 

Proactive Technologies, Inc. (APT).  

Process and Associated Measures: The Residential Lighting and Appliance Program partners with 

nation, regional, and local retail stores to discount products including ENERGY STAR®-qualified lighting 

technologies, Water Sense® certified low-flow showerheads, and ENERGY STAR high-efficiency clothes 

washers. The markdowns and incentives vary by product and store and change throughout the year. The 

Program increases brand awareness through Focus on Energy signage on marked-down products, and 

through events at participating stores. The Residential Lighting and Appliance Program began a new 

initiative in 2013 to include ENERGY STAR qualified CFLs as give-away items in Wisconsin food banks. 

Home Performance with ENERGY STAR Program 

Program Dates: Launched January 1, 2012. 

Program Purpose: The Home Performance with ENERGY STAR Program provides homeowners with the 

opportunity to increase the energy efficiency of their home through the installation of energy-efficiency 

measures (envelope, lighting, and domestic hot water). The Program provides participants with 

incentives for installing eligible measures as well as the direct-installation of free energy-saving 

measures during a home energy assessment.  

Target Audience: The target audience is homeowners of single-family (one- to three-unit) dwellings. 

Program Implementer: The Home Performance with ENERGY STAR Program Implementer is 

Conservation Services Group (CSG).  

Process and Associated Measures: The Home Performance with ENERGY STAR Program is contractor-

oriented and can work in the following ways 1) One company performs all aspects of work; 2) One 

company acts as the general contractor but subcontracts out aspects of the work such as the energy 

assessment and/or the retrofit work. In both scenarios, the company, referred to as the Trade Ally, is 
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responsible for managing the customer relationship, completion of the full project, communication with 

the Program Implementer, and ensuring that all program requirements are met.  

The Home Performance with ENERGY STAR Program provides incentives of 33 % of eligible measure 

cost, up to $1,500, for energy-ŜŦŦƛŎƛŜƴǘ ƛƳǇǊƻǾŜƳŜƴǘǎ ǘƻ ŀ ƘƻƳŜΩǎ ǎƘŜƭƭ ƛƴŎƭǳŘƛƴƎ ŀƛǊ ǎŜŀƭƛƴƎ ŀƴŘ 

insulation (attic, exterior wall, sill box and interior foundation). Free direct-install measures such as CFLs, 

faucet aerators, and low-flow showerheads are installed during the home energy assessment. 

Participants pay market rate for the assessment, a cost which is determined by each Trade Ally. Projects 

ǘƘŀǘ ŀŎƘƛŜǾŜ ŜƴŜǊƎȅ ǎŀǾƛƴƎǎ ƻŦ мр ҈ ƻǊ нр ҈ ƻǾŜǊ ǘƘŜ ƘƻƳŜΩǎ ƳƻŘŜƭŜŘ ōŀǎŜƭƛƴŜ ŜƴŜǊƎȅ ǳǎŀƎŜ ŀǊŜ ŜƭƛƎƛōƭŜ 

for incentive bonuses of $200 and $700 respectively.  

Assisted Home Performance with ENERGY STAR Program 

Program Dates: Launched April 1, 2012. 

Program Purpose: The Assisted Home Performance with ENERGY STAR Program provides income-

eligible residents with the opportunity to increase the energy efficiency, durability, and comfort of their 

homes.  

Target Audience: The target audience is income-eligible owner-occupants of 1 to 3 unit homes. Income-

eligibility is defined by a household's gross income falling between 60% and 80% of the state median 

income (SMI). As of January 1,2013 multi-family units are also eligible to participate as long as they meet 

program criteria. 

Program Implementer: The Assisted Home Performance with ENERGY STAR Program Implementer is 

Conservation Services Group (CSG). Ineligible customers are directed to the Home Performance with 

ENERGY STAR Program. 

Process and Associated Measures: A free home-energy assessment is provided by an Assisted Home 

Performance Program Trade Ally to identify energy-efficiency opportunities, and eligible customers can 

receive enhanced incentives that cover up to 75% of the cost of the improvement measures, up to 

$2,500.  

To be eligible to participate in the Assisted Home Performance with ENERGY STAR Program, customers 

submit an Income Eligibility Application; the Implementer notifies customers within 24 hours of 

eligibility. Eligible customers then schedule a free energy assessment (an abbreviated version of the 

Home Performance with ENERGY STAR assessment) with a Trade Ally and receive a list of recommended 

upgrades. After the retrofit work is completed, customers receive the Program incentive in the form of 

aƴ ƛƴǎǘŀƴǘ ǊŜǿŀǊŘ ŘŜŘǳŎǘŜŘ ŦǊƻƳ ǘƘŜ ¢ǊŀŘŜ !ƭƭȅΩǎ ƛƴǾƻƛŎŜΦ 

The associated measures are air sealing, attic insulation, exterior wall insulation; along with free direct-

installation measures including CFLs, faucet aerators, and low-flow showerheads. 
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New Homes Program 

Program Dates: Launched July 1, 2012. 

Program Purpose: Focus on Energy's New Homes Program provides information, implementation 

assistance and incentives for builders of new single (one- to three-unit) homes in Wisconsin that meet 

energy-efficiency requirements. 

Target Audience: The target audience is builders of new, single-family homes. 

Program Implementer: The New Homes Program Implementer is the Wisconsin Energy Conservation 

Corporation (WECC).  

Process and Associated Measures: The New Homes Program provides education and motivation leading 

to the construction of new homes that are at least 10% more efficient than homes built to the Wisconsin 

Uniform Dwelling Code (UDC). Incentives are offered at four levels for homes that exceed the efficiency 

standards of the uniform dwelling code. 

Higher tiers of efficiency require technology packages, which are home efficiency measures that are not 

covered in the building codes. These technology packages include: ENERGY STAR-Qualified Light Bulbs, 

ENERGY STAR-Qualified Light Fixtures, Energy Efficient Windows,R5 Exterior Insulation, Rim and Band 

Joist Insulation, Residential Water Heaters, Residential HVAC, and Renewable Energy Systems (solar PV, 

solar thermal, and geothermal).  

The New Homes Program also provides a bonus reward for Affordable Housing. To qualify as Affordable 

Housing, agencies must have non-profit status or be a unit of the local government. 

Residential Rewards Program 

Program Dates: Launched January 1, 2012. The Residential Rewards renewable component launched 

July 1, 2012. 

Program Purpose: The Residential Rewards Program encourages single-family residential customers of 

participating utilities to install energy-efficient space and water heating equipment as well as renewable 

energy technologies and attic insulation.  

Target Audience: ¢ƘŜ wŜǎƛŘŜƴǘƛŀƭ wŜǿŀǊŘǎ tǊƻƎǊŀƳΩǎ ǘŀǊƎŜǘ ƳŀǊƪŜǘ ƛǎ ǊŜǎƛŘŜƴǘƛŀƭ ŎǳǎǘƻƳŜǊǎ ƛƴ ƻƴŜ- to 

three-unit homes.  

Program Implementer: The Residential Rewards Program Implementer is Resource Solutions Group, LLC 

(RSG).  

Process and Associated Measures: The Program provides incentives for the purchase of high-efficiency 

or renewable space heating and water heating equipment and attic insulation. Customers must select 

this equipment from a prequalified list. The Residential Rewards Implementer markets the Program 
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directly to homeowners, but the primary outreach method is through Trade Allies marketing the 

Program to their customers.  

The qualifying measures include attic insulation; high-efficiency furnaces, boilers, and water heaters 

(tankless, storage, condensing); as well as renewables including solar electric (PV), solar hot water, and 

ground source heat pumps.  

Enhanced Rewards Program 

Program Dates: Launched January 1, 2012.  

Program Purpose: The Enhanced Rewards Program provides incentives for the purchase of high-

efficiency home heating equipment to income ςeligible residents. 

Target Audience: The Enhanced Rewards tǊƻƎǊŀƳΩǎ ǘŀǊƎŜǘ ŀǳŘƛŜƴŎŜ ƛǎ ƛƴŎƻƳŜ-eligible owner-occupants 

of existing single-family residential buildings. Income eligibility is defined by a household's gross income 

falling between 60% and 80% of the state median income (SMI). The eligible income level targets 

customers who are unlikely to be able to participate in the Focus on Energy Residential Rewards 

Program anŘ ǿƘƻ Řƻ ƴƻǘ ǉǳŀƭƛŦȅ ŦƻǊ ²ƛǎŎƻƴǎƛƴΩǎ ǿŜŀǘƘŜǊƛȊŀǘƛƻƴ ǇǊƻƎǊŀƳΣ ŎŀƭƭŜŘ IƻƳŜ 9ƴŜǊƎȅ tƭǳǎΦ 

Program Implementer: The Enhanced Rewards Program Implementer is Resource Solutions Group, Inc. 

(RSG).  

Process and Associated Measures: The Enhanced Rewards Program provides financial incentives to 

customers of participating gas and electric utilities who purchased and installed new energy-efficient 

heating equipment. The primary outreach method to these customers is through Trade Allies that are 

familiar with the Program offerings. Customers are required to submit an income eligibility application 

and are notified within 24 hours of their eligibility. Incentives are only available for pre-qualified energy-

efficient furnaces and boilers. Ineligible customers are directed to the Wisconsin Home Energy Plus or 

the Focus on Energy Residential Rewards Program.  

Express Energy Efficiency Program 

Program Dates: Launched April 1, 2012.  

Program Purpose: The Express Energy Efficiency Program provides direct-installation of free energy-

saving measures to participating customers, and helps to promote other Focus on Energy programs. The 

Express Energy Efficiency Program is offered in a selection of targeted communities for four to six weeks 

at a time before moving on to new locations. Over the three-year period from 2012 to 2014, the Express 

Energy Efficiency Program will be offered across most of the state. 

Target Audience: The target audience is the owners of single-family residential dwellings with one to 

three units, as well as renters of single-family homes. 

Program Implementer: The Express Energy Efficiency Program Implementer is Conservation Services 

Group (CSG).  
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Process and Associated Measures: The Program offers direct-installation of energy-efficiency measures 

including CFLs and LEDs (limit 12; 10 CFLs and 2 LEDs), faucet aerators, low-flow showerheads, water 

heater pipe insulation, and temperature turn-downs on water heaters at no cost to the customer. 

Installers also provide literature and information on other Focus on Energy programs.  
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Descriptions of Nonresidential Programs 
The Evaluation Team assessed seven nonresidential programs during the CY 2013 evaluation. 

Business Incentive Program 

Program Dates: Launched April 1, 2012  

Program Purpose: The Business Incentive Program encourages energy efficiency by offering incentives 

for prescriptive and custom measures to nonresidential customers with electric demand up to 1000kW.  

Target Audience: The Business Incentive Program targets nonresidential segments including 

agribusinesses (including farms and greenhouses); commercial spaces (including hotels and independent 

retailers, food sales, and food service establishments); small to medium sized industrial facilities, 

educational institutions (including K-12 schools, technical colleges, and University of Wisconsin two-year 

colleges); and municipal and county government facilities.  

Program Implementer: The Program Implementer is Franklin Energy Services, LLC. 

Process and Associated Measures: The Business Incentive Program relies on Trade Allies to drive energy 

savings. The Implementer Staff encourage Trade Allies to recruit eligible customers, identify energy-

saving opportunities, and lead customers through the incentive application process. Prescriptive 

incentives are available for many technologies including lighting, HVAC, commercial refrigeration, 

variable frequency drives, and food service equipment. Customers may also receive custom incentives 

for more complex energy-efficiency projects. 

Chain Stores and Franchises Program 

Program Dates: Launched April 1, 2012. 

Program Purpose: The Chain Stores & Franchises Program is designed to motivate decision-makers at 

chain stores and franchise operations to make energy-efficiency upgrades to multiple locations. 

Target Audience: The target audience is chain stores and franchise operations in retail, food service 

(restaurants), and food sales (grocery and convenience stores). To be eligible for the Program, a 

minimum of five locations in Wisconsin is required. 

Program Implementer: The Program Implementer is Franklin Energy Services, LLC.  

Process and Associated Measures: The Program Implementer staff assigns a dedicated Account 

Manager for specific chains and franchises. The Account Manager, or Energy Advisor, works with the 

customer and Trade Allies to identify opportunities to improve energy efficiency; The Energy Advisor 

provides customer service and technical knowledge; helps develop business cases to support projects, 

and may assist with marketing and messaging related to energy-efficiency actions. All Focus on Energy 

nonresidential measures and combined measures are associated with this Program. Customers may also 

propose additional energy-efficiency projects through the custom incentive option. 
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Large Energy Users Program 

Program Dates: Launched April 1, 2012. 

Program Purpose: The Large Energy Users Program encourages the installation of energy efficient 

technologies by offering incentives and services for large industrial, commercial, and institutional 

customers. These offerings include financial incentives for prescriptive and custom energy efficient 

technologies, no-cost access to energy experts, training and tools to identify and evaluate energy-

efficiency opportunities, resources to develop and benchmark energy management practices, and 

engineering reviews of proposed projects. Prescriptive incentives are available for many technologies 

including lighting, HVAC, commercial refrigeration, variable frequency drives, and food service 

equipment. 

Target Audience: The Program is designed for large industrial, commercial and institutional business 

customers of participating Wisconsin electric and natural gas utilities that had a system-wide energy 

utility bill of at least $60,000 in one month of the preceding year and had energy usage at one 

contiguous facility of: 

¶ Over 1,000 kW of electric demand in a single month in the past year; or  

¶ Over 100,000 Therms of natural gas consumption in a single month in the past year.  

Program Implementer: The Program Implementer is Leidos (formerly known as SAIC). 

Process and Associated Measures: The Program Energy Advisors work directly with large industrial, 

commercial and institutional business customers to identify and analyze opportunities for improving 

energy efficiency in their facilities and processes. They provide technical expertise as well as on-going 

education about large-scale energy-efficiency measures and best practices. In addition, they help 

customers develop energy teams and energy management plans, energy baselines and key performance 

indicators for facilities and end-uses, as well as assist with the development of custom incentive projects 

or hybrid projects with custom and prescriptive incentives. 

All nonresidential measures and combined measures are associated with this program. Customers may 

also propose additional energy-efficiency projects through the custom incentive option. 

Small Business Program 

Program Dates: Launched July 1, 2012. 

Program Purpose: The Small Business Program is designed to encourage small business owners to install 

easy and affordable energy-efficiency upgrades. It provides free on-site energy assessments to help 

small business customers identify energy-efficiency improvements and includes an energy-efficiency 

package of free, direct-installed measures. A package of additional measures is offered at a discounted 

price. 
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Target Audience: The Small Business Program targets independently owned and operated for-profit 

business customers, as well as not-for-profit organizations with average monthly electric demand of less 

than 100 kW. Typical customers are independent grocers, convenience stores, gas stations, retail shops, 

ƭƻŎŀƭƭȅ ƻǿƴŜŘ ǊŜǎǘŀǳǊŀƴǘǎΣ ǎƳŀƭƭ ƘƻǘŜƭǎ ŀƴŘ ƳƻǘŜƭǎΣ Řŀȅ ŎŀǊŜ ŎŜƴǘŜǊǎΣ ŘƻŎǘƻǊΩǎ ƻŦŦƛŎŜǎΣ ŎƘǳǊŎƘŜǎ ŀƴŘ 

community action agencies. 

Program Implementer: The Program Implementer is Staples & Associates, Inc. 

Process and Associated Measures: Any small business owner can schedule an assessment, or Trade 

Allies who have received program-specific training may recruit participants in their local communities. 

The Program Implementer and qualified Trade Allies conduct 30 to 45 minute energy assessments at 

customer facilities to identify energy-efficiency opportunities. After discussing the findings, the owner 

may elect to install the Free Energy Savings Package or purchase the Gold Energy Savings Package. The 

measures included in the Small Business Program packages are summarized in Table C-1. 

Table C-1. Small Business Program Measure Packages 

Free Energy Savings Package Gold Energy Savings Package 

CFLs, dimmable, non-dimmable, globe (unlimited) Includes the Free Energy Savings Package 

CFL reflectors (unlimited) LED exit signs (up to 5) *  

Vending machine controllers (unlimited) De-lamping of redundant fixtures 

[95 άhǇŜƴέ ǎƛƎƴ (one, replacing a neon sign) пΩ ¢мн ǘƻ ¢у ƭƛƎƘǘƛƴƎ ǊŜǘǊƻŦƛǘǎ όǳǇ ǘƻ ул ƭŀƳǇǎύϝ 

Faucet aerators (unlimited) Interior and exterior hard-wired fixtures (up to 5)* 

Water-saving showerheads (unlimited) Wall box occupancy sensors (up to 5)* 

Engine block heater timer (agricultural customers) мέ ŀƴŘ нέ Ƙƻǘ ǿŀǘŜǊ ǇƛǇŜ ǿǊŀǇ 

* Small business owners may purchase additional measures at discounted prices. 

 

Retrocommissioning Program 

Program Dates: Launched in 2013 

Program Purpose: The Retrocommissioning Program is designed to drive comprehensive and 

sustainable energy savings for individual buildings by improving the performance and energy efficiency 

of building systems, equipment, and operations as a whole. 

Target Audience: The Retrocommissioning Program is best suited for buildings that are between5-10 

years old. These buildings are new enough to not require a retrofit, but would benefit from control 

calibration, and system tuning. 

Program Implementer: The Program Implementer is Resource Solutions Groupτa division of 

CLEAResult. 

Process and Associated Measures: The Retrocommissioning Program uses specialized Trade Allies, 

called RSPs, to work directly with facility managers to examine all facets of a building, including: 
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envelope, building controls, lighting, HVAC, equipment choices, and operational habits and policies. The 

Retrocommissioning Program process begins with a customer selecting an individual 

Retrocommissioning Service Provider (RSP). The RSP conducts an Opportunity Assessment to determine 

if the building qualifies for this program before completing a comprehensive audit of the building. 

Incentives are provided for completed projects based on the energy savings provided by measures 

implemented through the program. 

Design Assistance Program 

Program Dates: Launched January 1, 2013.  

Program Purpose: The Design Assistance Program helps building owners and design teams analyze the 

costs and benefits of incorporating various energy-saving technologies into the design of their new 

construction, or substantial renovation projects. 

Target Audience: The Design Assistance Program targets building owners and design teams engaged in 

the design and completion of new buildings or substantial remodeling projects. The Program offers 

building analysis support and incentives for building owners and design teams as they implement 

building renovations or new construction. 

Program Implementer: The Program Implementer is Weidt Group Inc. 

Process and Associated Measures: While customers can independently request to participate in the 

Design Assistance Program, the Program Implementer also develops relationships with key design firms 

to drive customer interest. The Program Implementer provides customers with modeling and analysis of 

how various energy-ǎŀǾƛƴƎ ǘŜŎƘƴƻƭƻƎƛŜǎ Ŏŀƴ ōŜ ƛƴŎƻǊǇƻǊŀǘŜŘ ƛƴǘƻ ǘƘŜ ōǳƛƭŘƛƴƎΩǎ ŘŜǎƛƎƴΦ ¢ƘŜ ǇǊƻƎǊŀƳ 

also provides custom incentives for whole building design efficiency measures based on the incremental 

decrease in energy savings over a code-based design.  

Renewable Energy Competitive Incentive Program 

Program Dates: Launched: Launched in 2013 

Program Purpose: The goal of the Renewable Energy Competitive Incentive Program (RECIP) is to 

provide financial incentives to customers that propose the most cost-effective renewable energy 

projects to be installed at eligible business (non-residential) facilities.  

Target Audience: The target audience is non-residential customer facilities that are interested in 

installing renewable energy technologies. 

Program Implementer: The Program Implementer is Franklin Energy Services, LLC and SAIC. 

Process and Associated Measures: RECIP applicants must submit a proposal for the installation of 

renewable energy technologies. RECIP will award successful proposals an incentive amount determined 

by the estimated first year net energy production of the installed renewable technology. 75% of 

incentives will be awarded to biomass, biogas, and geothermal technologies, while the remaining 25% of 
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incentives will be awarded to wind, solar thermal, and solar photovoltaic technologies. RECIP will judge 

proposals primarily by their cost-effectiveness, but will also consider completion date, system 

ƻǇǘƛƳƛȊŀǘƛƻƴΣ ŀƴŘ ŀǇǇƭƛŎŀƴǘΩǎ Ŏƻmmitment to completing the project. 
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Appendix D. Summary of Savings by Sector and County 

The following section includes twelve maps based on the results of the 2013 evaluation: three county-

level maps (per capita lifetime bill savings, 2013 participation rates, and per capita incentives paid in 

2013) for three primary sectors (residential, industrial, and commercial); and three maps by county with 

upstream lighting per capita lifetime bill savings, 2013 participation rates, and per capita incentives paid 

in 2013. Commercial maps include commercial, schools, government, and agricultural entities.  

Similar to the 2011 and 2012 evaluation reports, the bill savings are defined as evaluated lifecycle 

verified gross energy savings multiplied by the average retail rate of delivered energy in 2013 and 

normalized on a per capita basis. The incentive dollars are also reported on a per capita basis.  

The per capita residential numbers are based on the number of households reported in the most current 

US Census: American Community Survey (2012). The per capita county numbers for commercial and 

industrial are based on the county-level total number of active businesses in the 2010 evaluation report. 

The participation rates are the county-level participation normalized by the county-and sector-level 

populations. 
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Residential 
Residential Per Capita Energy Bill Savings by County
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Residential Participation Rate by County 
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Residential Per Capita Incentive Dollars Awarded by County 
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Industrial 
Industrial Per Capita Energy Bill Savings by County 
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Industrial Participation Rate by County 
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Industrial Per Capita Incentive Dollars Awarded by County 

 

 

  



 

Focus on Energy / CY 2013 Evaluation / Appendix D. Summary of Savings  
by Sector and County Appendix D-8 

Commercial 

Commercial Per Capita Energy Bill Savings by County 
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Commercial Participation Rate by County 
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Commercial Per Capita Incentive Dollars Awarded by County 

 

 

  






















































































































































































































































































































































































































































































